KOREA 

Smokers 

% Men 
•/* Women 


1978 

1979 

1980 

1981 

1982 

1983 

1984 

_ 1 § 85 _ 

1986 

1987 

1988 

1989 

1990 

41 9 

65 

- 

- 

442 

6.3 

• 

439 

62 

434 

71 

42.0 

69 

41.0 

66 

413 

66 

43.0 

70 

754 

76 

720 

90 


Retail Channels (% of Cigarettes Sold by) 

All tobacco products sold by retailers designated by Office of the Monopoly 
Advertising Media Available 


Television 

No 

Radio 

No 

Newspapers 

Yes 

Cinema 

No 

Coupons 

Yes 

Bilboards 

No 

Magazines 

Yes 

Point of Sate 

NA 


osoofcscaoz 


Source: https://www.industrydocuments.ucsf.edu/docs/pqvlOOOO 



KENYA _ 1934 

Cigarette Consumption (Millions) 5.0 

•/•Filters 74 0 

% Plain 26.0 

Si 2 o ol Cigarettes (% ol market) 

Under 80 mm 26.0 

80 - 85 mm 74.0 

Total 100.0 

Pack (% of market) 

Soft Pack 90.0 

Hard Pack 10.0 

Total 100.0 

Menthol (% of market) 14.0 

Types of Blends (% of market) 

Virginia 71.0 

Black 290 

Total 1000 

Company Shares (% ol market) 

BAT 99.7 

Others 0.3 

Total 1000 

Major Brands* % Market Shares 

Sportsman 46.0 

Booster 10.0 

Sweet Menthol 14.0 

Embassy 9.0 

Others 13.0 

Total 100.0 


1985 

1986 

1M»7 

1988 

1989 

1990 

5.1 

5.3 

5.6 

6 1 

62 

62 

740 

26.0 

73.0 

27.0 

73.0 

27.0 

71 0 
29.0 

68,3 

31 7 

690 

31.0 


260 

27.0 

27.0 

29.0 

31.7 

31.0 

740 

73.0 

73.0 

71.0 

68.3 

69.0 

100.0 

100.0 

1000 

100.0 

100.0 

1000 


89.0 

110 

100.0 

91 0 
9.0 
100.0 

91 0 
9.0 
100.0 

90.0 

100 

100.0 

899 

101 

100.0 

89.0 

11.0 

100.0 

13.0 

13.0 

130 

12.0 

10.1 

90 


70.0 

690 

70.0 

68.0 

70.5 

72.0 

300 

31.0 

300 

32.0 

29.5 

28.0 

100.0 

100.0 

100.0 

100.0 

1000 

100.0 


99.8 

99.9 

99.9 

99.8 

99.8 

99.7 

0.2 

0 1 

0.1 

0.2 

02 

0.3 

100.0 

100.0 

100.0 

100,0 

1000 

1000 


45.0 

460 

47.0 

46.0 

43.4 

430 

18.0 

190 

180 

19.0 

21.0 

21.0 

130 

130 

130 

120 

10 1 

9.0 

10.0 

80 

8.0 

90 

9.8 

11.0 

140 

140 

14.0 

14.0 

157 

16.0 

100.0 

100.0 

100.0 

1000 

1000 

100.0 


8t00{-KC202 


Source: https://www.industrydocuments.ucsf.edu/docs/pqvlOOOO 




Cigarette Consumption (Millions) 
Imported Market (Millions) 


147 

1.2 


15.0 

14 


14.8 

1.6 


153 

17 


% Filler* 

NA 

NA 

NA 

NA 

% Plain 

NA 

NA 

NA 

NA 

Size of Cigarettes (% of market) 

Under 80 mm 

NA 

NA 

NA 

NA 

60* 85 mm 

NA 

NA 

NA 

NA 

Total 

NA 

NA 

NA 

NA 

Pack (% of market) 

Soft Pack 

NA 

NA 

NA 

NA 

Hard Pack 

NA 

NA 

NA 

NA 

Total 

NA 

NA 

NA 

NA 

NA 

Menthol (% of market) 

NA 

NA 

NA 

NA 

Types of Blends (% ol market) 

Air Cured 

NA 

NA 

NA 

NA 

Virginia 

NA 

NA 

NA 

NA 

Black 

NA 

NA 

NA 

NA 

Total 

NA 

NA 

NA 

NA 

Company Shares (% of market) 

BJR 

59.4 

64.6 

57.8 

59.1 

PMI 

36.8 

31.9 

39.4 

38.2 

BAW 

3.5 

3.2 

25 

2.5 

BAT 

0.3 

0.3 

03 

0.2 

Total 

100.0 

100.0 

100.0 

100.0 

Major Brands' % Market Shares 

Winston 

58.0 

625 

56.3 

57.9 

Marlboro 

36.7 

31.9 

394 

38.1 

Camel 

1.2 

1.9 

1.3 

13 

Salem 

0.2 

02 

0.1 

0 1 

More 

0.1 

0.1 

0.1 

0.1 

Others 

3.8 

3.4 

28 

2.5 

Total 

100.0 

100.0 

100.0 

100.0 


Source: https://www.industrydocuments.ucsf.edu/docs/pqvlOOOO 



ITALY 


Question Sheet: Smoking and Health Categories 

1) Does your country have tar and nicotine ratings? 

Yes 

2) II yes, must they be printed on the pack? 

No, but proposed 

3) Must a health warning be printed on the pack? 

No, but proposed 

4) Are there other areas ol health concerns, such as carbon monoxide, etc , which are being contemplated? 
NA 

5) What is your country's definition of Tow tar“? 

Under 10 mg tar 

6) What is your country's definition of “low nicotine - ? 

NA 

7) Is your country using any fiscal policies such as raising taxes to limit the use of cigarettes? 

NA 


£900t’2C202 


Source: https://www.industrydocuments.ucsf.edu/docs/pqvlOOOO 



MALAYSIA_1977 1978_ 1979 1980_1981 


Rothmans 


Dunhill Filler 

4.9 

5.1 

12.0 

11.0 

10.2 

Dunhili Inti 

- 

- 

• 

- 

0.5 

Rothman's 100s 

- 

42 

8.3 

7.7 

5.4 

White Horse 

3.7 

35 

19 

NA 

14 

Rothman's King Size 

29 

20 

20 

NA 

08 

Craven Filter 

27 

2.0 

NA 

NA 

1.1 

Pall Mall 

NA 

NA 

NA 

NA 

07 

P. Sluyvesanl 

* 


- 

- 

■ 

Virginia Gold 

- 

* 

* 

• 

* 

Other 

103 

5 1 

102 

13.0 

82 

Total 

24.5 

21.9 

344 

31.7 

26.3 

Reynolds 

22 

2.2 

36 

5.6 

82 

Philip Morris 

1.1 

06 

06 

0.8 

0.9 

Others 

- 

- 

- 

- 

- 

Total 

1000 

100.0 

100.0 

1000 

1000 


100mm * 120 mm 

NA 

NA 

NA 

NA 

7.4 

King Size 

NA 

NA 

NA 

NA 

89 1 

Regular 

NA 

NA 

NA 

NA 

3 5 

Total 

NA 

NA 

NA 

NA 

100.0 


1982 

1983 

1984 

1985 

1986 

1987 

1988 

1989 

1990 

9.9 

11.6 

10.3 

132 



27.5 

25.1 

28 9 

_ 


02 

01 



* 

* 

- 

5.0 

58 

38 

2.9 



08 

0.9 

09 

1.9 

32 

4.5 

4.3 



40 

3 3 

30 

06 

0.7 

- 

0.4 


* 

0.1 

02 

02 

09 

NA 

0.7 

0.5 



- 

♦ 


08 

NA 

0.6 

0.6 



• 

- 

- 

. 

35 

3.0 

3 3 



2.6 

4 0 

4 5 

. 


2.9 

44 

36 

52 

5 1 

4 3 

4 3 

65 

22 

0.3 

7.4 

39.1 

423 

62 

116 

106 

256 

272 

26.3 

37.1 

427 

475 

463 

494 

524 

6 5 

9.3 

8.6 

8.9 

90 

9.1 

16 3 

16 9 

15.3 

28 

56 

5.9 

* 

= 

- 

3 3 

3.4 

3 5 

16 

0.4 

0.3 


. 

. 

0.3 

0.1 

0 4 

100.0 

100.0 

100.0 

100.0 

100.0 

1000 

100.0 

1000 

1000 


80 

11.5 

7.0 

8.1 

7.2 

6.0 

7.3 

124 

11.1 

880 

85.1 

89.7 

88.8 

89.6 

91.4 

90.7 

854 

86 8 

4 0 

34 

33 

3.1 

32 

2.6 

2.0 

22 

2.1 

100.0 

100.0 

100.0 

100.0 

1000 

1000 

1000 

1000 

1000 


Television 

Yes 

Radio 

Yes 

Newspapers 

Yes 

Cinemax 

Yes 

Coupons 

Yes 

Bilboards 

Yes 

Magazines 

Yes 

Point of Sale 

Yes 


(1) Does your country have tar and nicotine ratings? 

No 

(2) If yes, must they be printed on the pacK? 

NA 

(3) Must a health warning be printed on the pack? 

Yes 


gS00fr2C202 


Source: https://www.industrydocuments.ucsf.edu/docs/pqvlOOOO 



JAPAN _ 

Advertising Media Available 


Television Yes 

Radio Yes 

Newspapers Yes 

Cinema Yes 

Coupons 

Bilboards Yes 

Magazines Yes 

Point of Sale Yes 


Question Sheet: Smoking and Health Categories 


D 

2 ) 

3 ) 

4) 

5 ) 

6 ) 

7 ) 

8 ) 


Does your country have tar and nicotine ratings? 
tf yes, must they be printed on the pack? 

Must a health warning be printed on the pack? 

Are there other areas of health concern, such as carbon monoxide, etc., which are being contemplated? 
What Is your country's definition of low tar"? 

What is your country's definition of low nicotine"? 

Is your country using any fiscal policies such as raising taxes to limit the use of cigarettes? 

Are there many health reports to your knowledge coming out in the next 12 to 18 months In this area? 


Yes 

Yes 

Yes 

No 

Inside standard of JTI below 15 mg. 
Inside standard of JTI below 1.0 mg. 
No 
NA 


6900&2CK02 


Source: https://www.industrydocuments.ucsf.edu/docs/pqvlOOOO 




SWEDEN _ 

Cigarette Consumption 

Consumption (billion units) 

Export (billion units) 

% Filers 

Per Capita Usage 

Types ol Blends (% ol market) 

American Blend 
Others 
Total 

Size of Cigarette (% of market) 

Group I - 0.85 g. 

Group It - More than 0.85 g. 

Total 

Market Share by Company (% ol market) 

Swedish Tobacco Co. 

Philip Morris, Inc. 

Others 

Total 

Major Brands Market Share (% ol market) 

Blend Yellow MSF 
Prince KSF 
Blend White MSF 
Right KSF 
Prince lights KSF 
Blend Blue MSF 
Prince LSF 
Blend Ultra 
John Silver Filler 
Marlboro LSF 
Total 

Smokers (% ol population*) 

Men 

Women 


1979 1080 1981 1982 


11.7 

11.9 

11.5 

12.1 

890 

90.0 

91.0 

91.0 

1797.0 

1777.0 

1704.0 

1781.0 


99.9 

99.9 

99.9 

99.9 

0.1 

0.1 

0.1 

0.1 

100.0 

100.0 

100.0 

100.0 


55.0 

550 

54.0 

52.0 

450 

45.0 

46.0 

48.0 

100.0 

100.0 

100.0 

100.0 


87.1 

87.5 

87.6 

87.3 

9.6 

9.5 

9.5 

97 

3.3 

3.0 

2.9 

3.0 

100.0 

100.0 

100.0 

100.0 


12.0 

120 

130 

14.0 

19.0 

18.0 

180 

18.0 

1.0 

2.0 

3.0 

3.0 

7.0 

8.0 

8.0 

9.0 

4.0 

4.0 

4 0 

4.0 

4.0 

4.0 

5.0 

5.0 

47.0 

48.0 

51.0 

53.0 


33.0 

32.0 

30.0 

29.0 

34.0 

33.0 

30.0 

320 


1983 1984 1985 1986 


11.6 

11.5 

112 

11.2 

92.0 

93.0 

93.0 

93.0 

1700.0 

1686 0 

1629 0 

1630.0 


999 

99.9 

99.0 

99.0 

0.1 

0.1 

1.0 

1.0 

100.0 

100.0 

100.0 

100.0 


52.0 

54.0 

56.0 

62.0 

48.0 

46.0 

44.0 

38.0 

1000 

100.0 

100.0 

100.0 


87.2 

87.3 

87.2 

87.0 

96 

9.7 

98 

10 0 

3.2 

3.0 

30 

3.0 

100.0 

100.0 

100.0 

100.0 


15.0 

19.0 

180 

186 

190 

18.0 

17.0 

14.7 

- 

5.0 

6.0 

60 

40 

5.0 

50 

5.0 

9.0 

6.0 

9.0 

9.0 

4.0 

40 

5.0 

50 

. 

- 

- 

2.3 

- 

. 

- 

33 

. 

- 

- 

43 

5.0 

50 

4,0 

4 8 

56.0 

62.0 

64 0 

730 


30.0 

29.0 

28.0 

27.0 

31.0 

31.0 

300 

280 


1987 

1988 

1989 

1990 

11.1 

11.2 

10.9 

10.8 

94.0 

94.0 

950 

96.0 

1606.0 

1611.0 

1563 0 

1554.0 


99.0 

99.0 

99.0 

990 

1.0 

1.0 

1.0 

1.0 

100.0 

1000 

100.0 

100.0 


65.0 

65.0 

70.0 

750 

35.0 

350 

300 

25.0 

100.0 

100.0 

100.0 

100.0 


87.1 

86.9 

860 

86.0 

128 

100 

10.0 

112 

0 1 

3.1 

40 

2.6 

100.0 

100.0 

100.0 

100.0 


18.5 

179 

164 

15 8 

13 1 

126 

124 

111 

6.4 

73 

7.9 

8.4 

5.5 

5.7 

52 

52 

85 

7.1 

59 

5.4 

4.7 

4 8 

47 

4.6 

3.9 

4.8 

5.1 

53 

37 

38 

4.1 

4 5 

4.1 

40 

3.7 

3.4 

5.0 

59 

6 1 

62 

734 

739 

71.5 

69.9 


24.0 

240 

25.0 

25.0 

260 

27.0 

26.0 

28 5 


* Adult population 15 years and older 


<tf-00&2C202 


Source: https://www.industrydocuments.ucsf.edu/docs/pqvlOOOO 



SRI LANKA _ 1964 

Cigarelte Consumption (Millions) 5.6 

% Filters 65 0 

% Plain 15 0 

Size of Cigarettes (% of market) 

Under 80 mm 93 0 

80 * 85 mm 7 0 

Total 100.0 

Pack (% of market) 

Soft Pack 77 0 

Hard Pack 23 0 

Total 1000 

Types of Blends (% of market) 

Virginia 100.0 

Company Shares (% of market) 

BAT 99.0 

Others 0.1 

Total 100.0 

Major Brands' % Market Shares 

Bristol 760 

Gold Leaf 7.0 

Three Roses 10 0 

Capstan 5.0 

Others 2.0 

Total 100.0 


1985 

1986 

1987 

1988 

1989 

1990 

5.9 

58 

5.5 

5.1 

4.8 

52 

87.0 

13.0 

88.0 

120 

90.0 

10.0 

91.0 

90 

93.0 

7.0 

940 

6.0 


930 

92.0 

91.0 

78.0 

84.0 

780 

7.0 

80 

9.0 

22.0 

160 

22.0 

00.0 

100.0 

100.0 

100.0 

100.0 

100.0 


77.0 

76.0 

730 

66.0 

73.0 

61.0 

23.0 

24.0 

27.0 

34.0 

270 

39.0 

100.0 

100.0 

100.0 

100.0 

100.0 

100.0 


100.0 

100.0 

100.0 

100.0 

100.0 

1000 

99.9 

99.9 

99.9 

99.9 

999 

99.9 

0.1 

0.1 

0.1 

0.1 

0.1 

0.1 

100.0 

100.0 

100.0 

100.0 

100.0 

100.0 


79.0 

790 

80.0 

69.0 

77.0 

71 0 

70 

8.0 

0.0 

17.0 

16.0 

220 

9.0 

7.0 

7.0 

50 

3.0 

3.0 

5.0 

5.0 

4.0 

9.0 

3.0 

3.0 

00 

1.0 

0.0 

0.0 

1.0 

1.0 

100.0 

100.0 

100.0 

100.0 

1000 

1000 


9 ^ 00^202 


Source: https://www.industrydocuments.ucsf.edu/docs/pqvlOOOO 


NEIHEaANQS_ 

Cigarette Consumption 


JM 

17.1 


% Fillers 72.3 

Plain 27.7 

Typos ol Blends (% ol Market) 

Blended 41.0 

Virginia 34 0 

Other 25.0 

Size of Cigaretle (% of market) 

Under 80 mm 26.1 

80-85 mm 70.1 

Over 85 mm 3.8 

Pack % 

Soft Pack 80.1 

Hard Pack 18.4 

Other 1.5 

Menthol % 4.8 

Market Share by Company (% of Market) 

Rothmans 43.0 

BAT 24.0 

PhMp Morris 13 0 

Others 20.0 

Major Brands* Market Shares (% of Market) 

Marlboro 10.0 

Caballero 18.0 

Camel 10.0 

Peter Stuyvesant 9.0 

PaH Malt 8 0 

Others 45.0 

Total 100.0 

The Netherlands 

% Men NA 

% Women NA 

Advertising Media Available 

Television NA 

Radio NA 

Cinema NA 

Newspapers NA 

Magazines NA 

Coupons NA 

Point of Sale NA 

Billboards NA 


NA - Not Available 



JM. 

_ mi— 

im,.~ 

--1 m . 

1.999. 

15.9 

15.9 

15.6 

156 

16.1 

16.7 

73 1 

750 

76.5 

788 

80 7 

83.2 

269 

250 

235 

21.2 

19.3 

168 

40.0 

42.0 

44.0 

480 

520 

56.0 

340 

330 

330 

29.0 

270 

25.0 

260 

250 

250 

23.0 

21.0 

19.0 

254 

23 2 

21.9 

199 

183 

162 

705 

71 8 

727 

74.4 

760 

78.0 

4.1 

5.0 

5.4 

5.7 

5.7 

50 


79.4 

76.8 

72.4 

59.5 

46.7 

36.4 

18.9 

21.4 

25.9 

39.0 

520 

62 7 

1.7 

1.8 

1.7 

1.5 

1.3 

0.9 

4 9 

4.7 

4.7 

4.5 

44 

4.2 


44 0 

420 

41.0 

40.0 

390 

36 0 

24.0 

24.0 

24.0 

23.0 

23.0 

23.0 

13 0 

14 0 

16.0 

160 

19.0 

21 0 

19 0 

20.0 

19.0 

19.0 

19.0 

20.0 


11.0 

12.0 

14.0 

30.0 

17.0 

19.0 

18 0 

17.0 

17.0 

7.0 

160 

14.0 

11.0 

11.0 

12.0 

10.0 

13.0 

13.0 

100 

10.0 

10.0 

6.0 

100 

90 

80 

80 

80 

70 

70 

60 

420 

420 

39.0 

370 

37.0 

39.0 

00.0 

100.0 

100 0 

100.0 

100.0 

1000 


NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 


NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 


tsoos^cgoz 


Source: https://www.industrydocuments.ucsf.edu/docs/pqvlOOOO 


KOREA 


1976 t§?§ 1980 1681 1982 1963 1984 1885 1096 198? 1966 1969 -1990 


Cigarette Consumption 


Bilion Units 

62.7 

65.6 

69.0 

72.6 

Exports (millions) 

40.0 

263.0 

3140 

437.0 

Per Capita (units) 

1,790.0 

- 

• 

1,780.0 

% Piters 

90.4 

950 

95.6 

96.5 

Types of Blends (*/. of market) 

American 

100.0 

100.0 

100.0 

100.0 

Si 2 e of Cigarettes (% of market) 

120 mm 

- 

- 

- 

- 

100 mm 

0.7 

10 

1.0 

1.0 

64 mm 

832 

89.9 

91.9 

94.1 

Others 

16 1 

9.1 

7.1 

4.9 

Total 

100.0 

100.0 

100.0 

100.0 

Market Shares by Company (% of market) 

Offloe of Monopoly 

100.0 

1000 

100.0 

100.0 

Overseas tobacco manufacturers 

- 

- 

* 

• 

Total 

100.0 

100.0 

100.0 

100.0 

Major Brands* Market Shares {% of market) 

Pine Tree 

- 

- 

6.7 

19 0 

Cheongja 

7.5 

5.8 

6.8 

9.5 

Pine Tree Golden Light 

- 

* 

• 

■ 

Eunhasu 

9.1 

35 

36 

4.1 

Arirang 

- 

- 

* 

* 

Eighty Eighty 

* 

* 

■ 

■ 

Hansando 

18.0 

11.5 

9.2 

8.6 

Hallasan 

Lilac Menthol 

Balloon Flower 





Rose 

Ulac 

Sun 

10.4 

14.0 

9.2 

2.5 

Cristal 

0.7 

1.0 

1.0 

1.0 

Dorafi 

- 

* 

* 

r 

Backja 

- 

• 

- 

* 

Others 

54.3 

64.2 

63.5 

55.3 

Total 

100.0 

100 0 

100.0 

100.0 

Consumption of Other Tobacco Products 

Pipe (000 lbs) 

2.982.0 

1,893.0 

1,582 0 

1,225.0 

Cigar (000 pcs) 

1170 

259.0 

7030 

818.0 



73.7 

74.5 

76.3 

77.3 

78.1 

81.5 

87.4 

91.7 

91.3 

803.0 

870.0 

6920 

741.0 

263.0 

201.0 

* 

* 

2530 


1,070.0 

1,886.0 

1,802.0 

1,802.0 

1,950.0 

2,052.0 

• 

2,1320 

98.1 

98.9 

99.1 

99.3 

992 

99.5 

100.0 

100.0 

1000 


100.0 

100.0 

100.0 

100.0 

100 0 

1000 

100.0 

100.0 

1000 

0.4 

1.1 

0.9 

0.6 

0.8 

0.9 

0.6 

0.1 

1.0 

11 

1.3 

1.3 

13 

1.4 

14 

09 

12.1 

23 8 

963 

96.3 

968 

973 

972 

97.2 

985 

87.8 

752 

2.2 

1.3 

1.0 

0.8 

06 

05 

- 

* 

- 

100.0 

100.0 

1000 

100.0 

1000 

100.0 

100.0 

100.0 

100.0 


100.0 

100.0 

100.0 

100.0 

100.0 

99.7 

98.3 

96.2 

95 7 

_ 

. 

- 

* 

. 

03 

1.7 

3.8 

4 3 

100.0 

100.0 

1000 

100.0 

100.0 

100.0 

1000 

100.0 

100.0 


40.5 

51.0 

52.9 

60.1 

633 

550 

223 

11.0 

9.6 

13 2 

13.2 

13 3 

13 2 

12 6 

11.1 

NA 

- 

NA 


. 

. 

* 

- 

9.8 

NA 

- 

NA 

4.1 

4.6 

5.4 

5.7 

6.6 

67 

NA 

- 

NA 


. 

1.4 

5.1 

44 

39 

0.2 

- 

NA 





- 

35 

666 

66.5 

652 

8.4 

68 

57 

4.3 

3.1 

2.1 

NA 


NA 






- 

- 


10.8 






. 

- 


0 1 






. 

■ - 


1.9 






. 

- 


1.0 









24 

3.1 

6.7 

64 

22 

2.1 

1.8 

03 


NA 

1.1 

1.3 

1.3 

1.3 

1.4 

1.4 

NA 


NA 


. 

- 

. 

- 

- 

5.0 

3.2 

NA 

. 

. 


- 

- 

- 

1.1 

1.8 

NA 

296 

16.4 

13.6 

8.1 

6.5 

4.7 

45 

17.5 

90 

100.0 

100.0 

100.0 

100.0 

100.0 

1000 

100 0 

100.0 

1000 


651.0 

493.0 

476.0 

4760 

441.0 

NA 

NA 

NA 

NA 

733.0 

898.0 

7350 

509.0 

454 0 

4390 

NA 

NA 

NA 


Source: https://www.industrydocuments.ucsf.edu/docs/pqvlOOOO 



MALAYSIA __ 

Cigarette Consumption 
Bilion Units 

Per Capita Consumption 
% Filer 

Types of Blends <% of Market) 

American 

Virginia 

Total 

Pack Count Segmentation 

Up to 10 cig/pack 
12-14 cig/pack 
20 cig/pack 
50 cig/pack 
Total 


Pack Type Segmentation 
Box 

Soft Pack 
Shell and Slide 
Total 


Market Share by Company 
MTC 

Rothmans 
Reynolds 
Philip Morris 
Others 
Total 


Ma)or Brands* Market Share 
MTC 

Benson & Hedges 
Stale Express 555 
Players Gold leaf 
Capstan 
Signal 
Gold Flake 
Lucky Strike 
Kent 

Floiigh Rider 
Others 
Total 


1977 

1978 

1979 

1980 

1981 

1982 

1983 

11.5 

7350.0 

959 

126 

7750.0 

96.4 

13.1 

7600.0 

96.5 

13 6 
7800.0 
962 

16.0 

NA 

98.4 

16.6 

NA 

98.0 

15.6 
7560.0 

96.6 


38 

44 

5.0 

92 

15.6 

17.0 

19 4 

96.2 

95.6 

95.0 

908 

84.4 

830 

80.6 

100.0 

100.0 

100.0 

100.0 

100.0 

100.0 

100.0 


NA 

NA 

NA 

NA 

NA 

NA 

5.4 

NA 

NA 

NA 

NA 

NA 

NA 

30.1 

NA 

NA 

NA 

NA 

NA 

NA 

64 5 

NA 

NA 

NA 

NA 

NA 

NA 

100.0 


NA 

NA 

NA 

NA 

NA 

NA 

79.3 

NA 

NA 

NA 

NA 

NA 

NA 

20.1 

NA 

NA 

NA 

NA 

NA 

NA 

0.6 

NA 

NA 

NA 

NA 

NA 

NA 

100.0 


72.2 

75.3 

61.4 

61.9 

62.6 

61.5 

57 5 

24.5 

21.9 

344 

31 7 

28.3 

25.6 

27.2 

22 

22 

36 

56 

62 

85 

93 

11 

0.6 

06 

0.8 

09 

28 

5.6 

_ 

. 


. 

. 

16 

04 

100.0 

1000 

100 0 

100.0 

100.0 

1000 

100.0 


19.9 

33.2 

30.4 

37.6 

42.3 

42.2 

41.4 

33 1 

24.1 

147 

10.5 

6.2 

53 

42 

3 7 

5.1 

NA 

NA 

1.2 

0.6 

0.3 

4.5 

3.6 

NA 

NA 

1.4 

0.9 

13 


- 

NA 

NA 

- 

- 

26 

11.0 

9.3 

163 

138 

11.5 

125 

7.7 

72.2 

753 

61.4 

61.9 

62.6 

61.5 

57.5 


1984 

1985 

1986 

1987 

1988 

1989 

1990 

16.9 

17.3 

17.2 

16.7 

17.3 

18.1 

18.5 

NA 

NA 

NA 

NA 

NA 

195 

195 

96.1 

964 

- 

- 

974 

97.2 

97.1 


19.6 

239 

25.0 

21.3 

153 

25.6 

224 

60.4 

761 

750 

78.7 

84.7 

744 

776 

100.0 

100.0 

100.0 

100.0 

1000 

100.0 

100.0 


4.5 

46 

NA 

NA 

62 

5.8 

5 6 

21.3 

162 

NA 

NA 

99 

8.1 

86 

74 2 

792 

NA 

NA 

839 

86.1 

85 8 

100.0 

100.0 

NA 

NA 

1000 

100.0 

100 0 


729 

73.0 

73.8 

767 

72.5 

70.5 

71 0 

267 

26.6 

26.2 

23.3 

27.5 

294 

29.0 

0.4 

0.4 

- 

- 

- 

0 1 

* 

100.0 

100.0 

100.0 

1000 

100.0 

100 0 

100.0 


58.9 

54.0 

483 

434 

338 

30.2 

28.4 

263 

37.1 

427 

475 

463 

49.4 

52 4 

66 

8.9 

90 

9 1 

16.3 

169 

15 3 

5.9 


- 

- 

3.3 

3.4 

3.5 

0.3 

- 

- 

- 

0.3 

0 1 

0 4 

100.0 

100.0 

100 0 

1000 

1000 

1000 

1000 


327 

27.9 

25.6 

23.1 

173 

129 

125 

25 

17 


- 

1.2 

1.2 

13 

- 

- 


60 

4 1 

2.1 

1.7 

07 

. 


- 

• 


- 

20 

1.3 


- 

02 

0.2 

02 

108 

108 


- 

2.4 

4 0 

3 5 

22 

1.9 


- 

24 

3.4 

35 

3.8 

39 

35 

2.7 

32 

2 2 

2 3 

17 

1.2 

- 

• 

03 

02 

• 

17.9 

19.3 

262 

17 0 

14 5 

4 0 

3 4 

58.9 

54.0 

483 

434 

338 

302 

284 


TS00fr2C202 


Source: https://www.industrydocuments.ucsf.edu/docs/pqvlOOOO 




JAPAN _ 

Cigarette Consumption 

Bilion Units 
Local 
Imports 
% Piters 
Local 
Imports 

Size of Cigarette (% of each market) 
Local 

120mm 

too 

95 

65 

60 

70 

65 

Total 

Imports 

120mm 

100 

90-95 

85 

80 

75- 

Olhera 

Total 

Market Share by Company (% of market) 

Japan Tobacco Inc. 

Philip Morris 

Brown & WilliamsorvBAT 

R. J. Reynolds 

American Tobacco 

BAT 

Rothmans 

Others 

Total 


1979 1980 1981 1962 


306.9 

304.0 

307.6 

310.3 

4.0 

3.7 

4.5 

48 

97.8 

98.1 

98.3 

98.4 

99.0 

99.0 

99.1 

993 


0.3 

0.2 

0.1 

02 

1.2 

1.1 

0.8 

0.7 

1.3 

2.6 

6.4 

7.9 

62.3 

62.0 

79.9 

79.6 

142 

13.5 

12 2 

11.1 

07 

06 

06 

0.5 

100.0 

100.0 

100.0 

100.0 


5.6 

5.3 

4.5 

4.1 

14.7 

20.9 

21.7 

27.1 

2.6 

2.3 

19 

1.7 

75.5 

70.1 

707 

66.3 

NA 

NA 

NA 

NA 

0.8 

0.7 

06 

0.6 

0.8 

0.7 

0.6 

0.2 

100.0 

100.0 

1000 

100.0 


98.7 

988 

986 

98.5 

0.9 

09 

1.1 

1.2 

0.1 

0.1 

0.1 

0.1 

0.1 

0.1 

0.2 

0.2 

0.2 

0.1 

- 

• 

100.0 

100.0 

100.0 

100.0 


1963 1984 1985 1986 


306.0 

306.1 

303.2 

296.5 

5 7 

6.5 

7.5 

11.9 

986 

98.7 

988 

98.9 

99.4 

69.3 

97.5 

94.2 


- 

- 

0.1 

0.1 

0.5 

0.8 

08 

0.7 

10 2 

12.0 

13.0 

13.7 

78.5 

77.4 

77.2 

77.2 

10.3 

93 

8.5 

79 

05 

05 

04 

0.4 

100.0 

» 

100.0 

100.0 

100.0 

3.7 

3.3 

2.6 

2.0 

30.0 

31 0 

30.8 

25.5 

1.6 

2.1 

2.3 

1.6 

64.3 

62.9 

61.6 

65.0 

NA 

0.2 

NA 

NA 

0.4 

0.5 

0.1 

0 1 

- 

- 

2.4 

5.8 

100.0 

100.0 

100.0 

1000 


96.2 

97.9 

97.6 

96.1 

1.4 

1.6 

1.6 

26 

01 

0.1 

0.2 

03 

0.2 

0.3 

0.3 

04 

* 

0.1 

0.1 

0.1 

0.1 

- 

- 

0.3 

100.0 

100.0 

100.0 

100.0 


1967 1988 1989 1990 


278.0 

269.2 

267.7 

270.9 

30.3 

37.2 

46.1 

51.1 

989 

990 

NA 

NA 

998 

998 

NA 

NA 


0.1 

0.1 

0.1 

0.1 

0.7 

0.7 

0.7 

0.9 



0.1 

0.1 

14.8 

21.7 

283 

32.9 

76.3 

70.0 

63.9 

59.7 

7.7 

7.1 

6.6 

6.0 

04 

0.3 

0.3 

03 

100.0 

99.9 

100.0 

100.Q 


0.9 

07 

0.5 

0.5 

13.6 

14 5 

158 

17.1 

0.7 

0.6 

05 

05 

64.4 

81.4 

81.5 

81.8 

NA 

2.7 

- 

- 

0.1 

0 1 

- 

- 

0.1 

- 

1.7 

0.1 

100.0 

100.0 

100.0 

100.0 


90.2 

87.9 

853 

84.1 

59 

7.1 

8 7 

99 

24 

2.7 

3 1 

33 

1.0 

1.4 

1.9 

19 

0.2 

0.3 

0.4 

0.2 

0.1 

0.2 

- 

0.1 

0 1 

02 

0.3 

03 

0.1 

0.2 

0.3 

02 

100.0 

1000 

100.0 

100.0 


S900fr2C202 


Source: https://www.industrydocuments.ucsf.edu/docs/pqvlOOOO 



NICARAGUA 

1904 

1985 

1986 

1907 

1988 

1989 

1990 

Cigarette Consumption (Millions) 

23 

24 

24 

22 

16 

1.5 

09 

% Fillers 

82.0 

38.0 

05 

6.0 

50 

322 

43.2 

% Plain 

18.0 

62.0 

99.5 

940 

95.0 

67.8 

56.0 

Size of Cigarettes (*/• of market) 








Under 80 mm 

18.0 

620 

99.5 

94.0 

950 

678 

56.8 

80 - 85 mm 

820 

38.0 

0.5 

6.0 

5.0 

322 

43 2 

Total 

1000 

100.0 

1000 

100.0 

1000 

1000 


Pack (*/• of market) 








Soft Pack 

. 


0.5 

6.0 

5.0 

92 

43.2 

Hard Pack 

1000 

100.0 

99.5 

94.0 

95.0 

908 

568 

Total 

100.0 

100.0 

100.0 

100.0 

100.0 

100.0 

1000 

Types ol Blends (% of market) 








Blended 

1000 

1000 

100.0 

100.0 

100.0 

100.0 

1000 

Company Shares (% ol market) 








BAT 

99.9 

99.9 

99.9 

99.9 

99.9 

99.5 

999 

Others 

0.1 

0.1 

0.1 

0.1 

0.1 

05 

0.1 

Total 

1000 

100.0 

1000 

100.0 

100.0 

100,0 

100.0 

Major Brands' % Market Shares 








Alas 


26.0 

99.5 

94.0 

95.0 

67.0 

57.0 

Windsor 

- 

- 

0.5 

6.0 

5.0 

11.9 

- 

Royal 

820 

38.0 

- 

- 

- 

NA 

* 

Valencia 






NA 

- 

Belmont 






202 

37.0 

Belmont Mentolados 






0 1 

60 

Total 



100.0 

100.0 

100.0 

1000 

100.0 


Esoofracaoz 


Source: https://www.industrydocuments.ucsf.edu/docs/pqvlOOOO 



ITALY _ 

Fteemtsma R. G. Filler 
Gauloises (S) 

Roy King-Size Filler (PM) 

Philip Morris 100s (PM) 

Rolhmans (R) 

Peer Export Filler (R) 

Peler Sluyvesant Filler King (REE) 
King (LOR) 

Asior Filler (REE) 

Winston (RJR) 

Ernie 23 Filler (REE) 

Exzeltenz Fitter 
Windsor Filler (R) 

Marlboro 100s (PM) 

Camel Filler 
Others 
Total 

Consumption of Other Tobacco Products 

Chopped Tobacco (pipe and dgar -- mil Kg) 
Cigars and Cigarillos (mil. kg.) 

Snuff (mil. kg.) 

Smokers (% ol population 15 years and over) 

%men 
% women 

Retail Channels (% of cigarettes sold by): 

Vending Machines 
Tobacconists 
Others 
Total 

Advertising Medal Available 

Television 

Radio 

Newspapers 

Coupons 

Magazines 

Bilboards 

Point of Sale 

Cinema 


C900f-2C202 



1977 

197a 

1979 

1980 

1981 

1982 

NA 

NA 

0.9 

1.0 

08 

NA 

NA 

06 

09 

NA 

NA 

NA 

NA 

NA 

1.1 

NA 

NA 

NA 

NA 

NA 

NA 

0.7 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

0.5 

6.6 

58 

• 

5.1 

60 

61 

20.7 

223 

252 

28.9 

28.2 

279 

25.5 


1.8 

1.5 

1.4 

1.3 

12 

1.1 

0.9 

07 

0.8 

0.7 

0.7 

0.7 

0.7 

0.7 

0.1 

0 1 

0.1 

0 1 

0 1 

0.1 

0.1 

32.7 

NA 

NA 

42.7 

NA 

443 

NA 

70.4 

NA 

NA 

65.8 

NA 

64.8 

NA 

296 

NA 

NA 

342 

NA 

352 

NA 


NA 

NA 

NA 

NA 

NA 

NA 

NA 

100.0 

100.0 

100.0 

1000 

100.0 

1000 

100.0 

NA 

NA 

NA 

NA 

NA 

NA 

NA 


1963 

1984 

1966 

1967— 

1988 

1989 

1990 

NA 

0.3 

0.2 

0.2 

0.2 

03 

NA 

NA 

0.2 

0 1 

0.1 

0.1 

0.2 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

0.1 

0.1 

18 

22 

NA 

0.3 

03 

0.3 

03 

1.0 

NA 

NA 

0.1 

01 

0.1 

0 1 

0.1 

NA 

NA 

0.1 

0.1 

0.1 

0.1 

0 1 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

0 1 

0.1 

NA 

0.1 

NA 

NA 

0.1 

0.1 

0.1 

0 1 

- 

0.1 

NA 

0 1 

0.1 

0.1 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

02 

0.1 

0.1 

NA 

NA 

NA 

NA 

NA 

02 

0.2 

03 

0.4 

NA 

NA 

0.3 

1.1 

12 

12 

19 

20 

7.4 

- 

05 

1.7 

1.2 

- 

• 

24.4 

273 

29.9 

293 

31 4 

330 

* 


NA 

NA 

0.8 

0.7 

06 

NA 

NA 

NA 

NA 

06 

0.9 

0.9 

NA 

NA 

NA 

NA 

0.1 

0 1 

0.1 

NA 

NA 

NA 

NA 

33.5 

32.1 

325 

NA 

NA 

NA 

NA 

64.0 

643 

61.8 

NA 

NA 

NA 

NA 

36.0 

35.7 

38.2 

NA 

NA 


NA 

NA 

NA 

NA 

NA 

NA 

NA 

100.0 

100.0 

100.0 

100.0 

1000 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 


No 

No 

No 

No 

No 

No 

No 

No 


Source: https://www.industrydocuments.ucsf.edu/docs/pqvlOOOO 


JAPAN 


Lark KS Box 
Merit Lights Box 
Lark Super Lights KS Box 
L&M Milds Box 
Parliament KS Box 
Merit Lights Menthol Box 
Parliament Lights 100 Box 
PM Others 
PM Subtotal 

R. J. Reynolds 
Salem Lights 
Island 

Camel Mild Charcoal 
Salem Light Box 
Island Super Light 
Camel FK 
Winston 
More 
Salem 
Vantage 
Winston Light 
Camel Light Box 
Vantage Box 
RJR Others 
RJR Subtotal 

Rothmans 

Vogue Menthol Superslims 
Cartier Vendome 
Vogue Superslims 100s 
Craven Super Milds 100s 
Rothmans others 
Ro ft mans Subtotal 

All Others 

Total 

Consumption of Other Tobacco Products 

Cigars (units in millions) 

Pipe Tobacco (Tons) 

Smokers 

% Men 

% Women 


1979 19B0 1981 1982 1983 1964 



- 

- 



* 

2.2 

1.9 

1.5 

1.1 

1.0 

12 

73.1 

75.1 

77.4 

77.7 

78.0 

75.6 

0.1 

0 1 

0.1 

0.2 

1.4 

2.5 

0.8 

0.9 

0.9 

0.9 

1.0 

1.0 

1.6 

14 

1.2 

1.0 

0.9 

0.8 

43 

3.7 

30 

26 

23 

20 

1.8 

1.8 

1.7 

1.9 

1.9 

1.7 

2.1 

2.6 

3.5 

4.4 

4.3 

5.5 

10.7 

10 5 

10.4 

11.0 

11.8 

13.5 

* 

* 

- 

* 

0.1 

0.8 

32 

2.7 

2.3 

2.1 

2.0 

20 

32 

2.7 

2.3 

2 1 

2 1 

28 

1.1 

1.3 

0.9 

1.0 

09 

11 

100.0 

100.0 

100.0 

100.0 

1000 

100.0 

70.7 

36.7 

295 

253 

24.9 

23.7 

1629 

152.7 

151.9 

143.8 

1356 

119 2 

732 

70.2 

70.8 

70.1 

66.1 

655 

15.4 

14.4 

15.3 

15.4 

13 5 

140 


1965 

1986 

Mmm 

1968 

1969 

1990 




. 

3.0 

46 

. 




25 

42 





1.1 

3.1 

. 




2.5 

29 

. 




0.5 

11 


. 




05 

. 

. 

. 

. 

0.2 

0.3 

06 

0.8 

0.5 

0.2 

* 

06 

74.0 

73.7 

60.3 

586 

59.3 

622 


4.0 

4.0 

35 

3.4 

1.5 

08 


- 

1.0 

27 

1.0 

0.6 

. 


. 

0.9 

0.7 

06 

. 

. 

. 

0.8 

29 

4.0 

. 

. 

- 

0.6 

0.8 

06 

0.6 

0.7 

05 

05 

04 

04 

08 

0.6 

0.7 

0.4 

0.4 

0.3 

1.7 

1.2 

04 

0.3 

0.3 

02 

1.4 

0.8 

04 

0.3 

0.3 

03 


. 

- 

0.3 

26 

0.6 

. 

. 

1.5 

02 

0.1 

- 

. 

. 

- 

0.2 

0.9 

1.0 





06 

2.2 

4.5 

3.1 

17 

0.9 

05 

0.5 

13.2 

10.4 

9.7 

11.5 

130 

12.1 


. 

- 

- 

0.6 

0.5 

06 

1.3 

1.0 

0.5 

0.4 

0.3 

0.3 


. 

* 

0.2 

02 

0.3 





0.3 

03 

2.7 

1.8 

0.8 

0.6 

0.7 

05 

4.0 

2.8 

1.3 

1.8 

20 

20 

2.4 

56 

1.2 

1.3 

23 

1.2 

00.0 

100.0 

100.0 

100.0 

100.0 

100.0 


19.1 

16.0 

15.3 

14.4 

NA 

NA 

112.6 

113 2 

81.7 

84.1 

NA 

NA 


64.6 

62.5 

61 6 

61.2 

NA 

NA 

13.7 

126 

13.4 

13.1 

NA 

NA 


8900t'8CK02 


Source: https://www.industrydocuments.ucsf.edu/docs/pqvlOOOO 


PAKISTAN_ 

Cigarette Consumption 


1984 1885 1966 196? _ISM_19M _lfiSQ. 


38.5 


% Filters 58.0 

Plain 42.0 

Types ol Blands (% ol Market) 

Virginia 51.0 

Other 49.0 

Slza of Cigarette (% of market) 

UndoraOmm 61.4 

80-85 mm 36.5 

Over 65 mm 2.1 

Shell 6 SNde 38.3 

Hard Pack 23 5 

Soft Pack 24.3 

Other 13.9 

Market Share by Company (% of Market) 

Pakistan Tobacco Co. Ltd. 40.0 

Lakson 19.0 

Others 41.0 

Major Brands' Market Shares (% of Market) 

Embassy 19.0 

Wlflls Gold Rake 3.0 

Royals 2.0 

Gold Leaf 5.0 

K-2 14.0 

Red A White 4.0 

Others 53.0 


37.5 

37.9 

37.2 

33.4 

31.7 

31.7 

70.2 

79.5 

83.8 

68 7 

93.1 

95.1 

29.8 

205 

16.2 

11.3 

6.9 

4.9 

500 

460 

43.0 

400 

46.0 

50.0 

50.0 

520 

570 

60.0 

540 

50.0 

57.1 

52.3 

51.1 

48.4 

41.6 

38.0 

408 

45.6 

467 

497 

56.6 

60.4 

2.1 

2.1 

2.2 

1.9 

1.8 

1.4 

41.6 

44.1 

43.7 

43.6 

40.9 

37.5 

22.0 

25.6 

30.0 

30.3 

332 

363 

21 4 

17.5 

17.3 

18.0 

23.2 

22.8 

15.0 

12.6 

9.0 

8.1 

2.7 

3.4 


40.0 

44.0 

49.0 

530 

56.0 

56.0 

240 

23.0 

27.0 

390 

390 

380 

36.0 

33.0 

24.0 

60 

50 

60 


16 0 

19.0 

26.0 

300 

300 

27.0 

6.0 

5.0 

5.0 

7.0 

10.0 

12.0 

4.0 

6.0 

10.0 

10.0 

60 

80 

50 

50 

50 

6.0 

7.0 

7.0 

15.0 

12.0 

9.0 

7.0 

6.0 

5.0 

30 

30 

30 

30 

60 

60 

61.0 

50.0 

42.0 

37.0 

330 

350 
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Source: https://www.industrydocuments.ucsf.edu/docs/pqvlOOOO 


JAPAN _ 

Imports 

American Tobacco 

American Super Light 
American Light FK 
Carlton FK (sofft 
Carlton Menthol 100*s 
AT Others 
Subtotal 

Brown & Williamson 
Kent Mild 

Lucky Strike Charcoal Filter FK 

Kent Mild Box 

Lucky Strike Box 

Viceroy Mild 

Kent 

Kent Special Mild FK 
Koot 

Kent FSK 

Capri Charcoal 100s 
Lucky Strike Mild 
BA W others 
BAW Subtotal 


BAT 

John Players Special Mild 
J.P.S. Charooa! Filler 
BAT others 
BAT Total 

Philip Morris 
Lark Mild 
Lark 

Philip Morris Super Lights 
Parliament FSK 
UM Mitd 
Lark Mild Box 
Lark Super Light 
Philip Morris Lights 
Virginia Slim Light Mentiol 
Philip Morris Super Light Box 
Lark Mild FSK 
Parliament 100 Box 
Merit Light 
Lark FSK 
Parliament FK 
Lark Deluxe Mild 
Lark Mild 100 Box 
Virginia Slim Light 


4900^20202 


|97f- 1980 1981 1982 1983 1984 1965 1966 1987 1986 1989 1090 




. 

_ 

_ 

. 




1.1 

1.4 

0.5 

. 



. 


. 



1.1 

09 

0.6 

02 

. 

, 




. 



0.6 

03 

0.1 

0 1 

. 


. 

. 

. 

. 



03 

0.3 

02 

02 

14 

11 

1.0 

1.1 

1.1 

12 



0.3 

02 

0.1 

02 

14 

1.1 

1.0 

11 

1.1 

1.2 


- 

2.3 

2.8 

2.4 

1.2 



0.1 





0.7 

15 8 

8.8 

3.8 

20 






0.2 

2.4 

3.9 

4.8 

3.1 

18 

1.2 







• 

. 

. 

27 

6.7 

8.1 



* 



. 

. 

- 

. 

22 

36 

4.3 



. 





* 

05 

2.0 

0.9 

02 

4.2 

3.3 

2.5 

2.0 

15 

1.3 

1.0 

1.0 

1.7 

1.0 

0.7 

05 





_ 

. 


- 

- 

09 

1.1 

0.7 

1.4 

1.4 

1.4 

1.5 

1.3 

13 

1.0 

0.6 

0.4 

04 

0.4 

0.5 

2.3 

23 

1.8 

1.5 

1.2 

1.0 

0.7 

0.5 

0.4 

0.3 

0.2 

0.2 



_ 



. 

. 



0.2 

03 

03 

. 


. 



. 

- 

- 

- 

0.2 

0.6 

0.3 

1.9 

1.8 

1.8 

1.8 

1.9 

19 

1.3 

0.8 

0.5 

05 

0.9 

0.9 

98 

86 

7.6 

6.8 

5.9 

5.7 

6.4 

7.5 

24.1 

22.1 

21.0 

20 5 



. 



_ 


. 

. 

- 

1.0 

NA 

0.3 

. 

. ■ 

. 

. 


. 

. 


1.1 

0.9 

NA 

0.5 

0.7 

05 

0.4 

03 

02 

0.1 

- . 

- 

- 


NA 

NA 

0.7 

0.5 

0.4 

0.3 

0.2 

0.1 

■ 

■ 

1.1 

19 

NA 

0.6 


1.2 

22.6 

26.1 

27.3 

278 

264 

228 

21.2 

17.4 

7.4 

3.9 

61.5 

562 

368 

29.0 

238 

193 

15 6 

11.4 

7.7 

69 

3.5 

19 



. 

. 


. 

0.1 

0.3 

78 

67 

24 

1.2 

2.9 

4.6 

6.1 

8.0 

9.9 

127 

13 6 

11.8 

64 

5.6 

24 

1.4 






* 

. 

- 

0.1 

4.7 

1.2 

0.5 





- 

. 

- 

- 

. 

34 

12 6 

15 7 

* 




. 

. 

2.4 

3.7 

3.1 

2.5 

1.5 

0.5 

. 




. 

- 

0.6 

10.9 

75 

23 

1.1 

0.6 





0.1 

0.1 

1.9 

2.5 

1.7 

1.9 

2.4 

33 







• 

- 

• 

1.4 

5.1 

6.3 



0.7 

5.5 

7.8 

76 

62 

46 

1.8 

1.1 

0.5 

0.3 





. 

. 

- 

0.1 

0.1 

1.1 

4.6 

6.4 





- 

- 


- 

- 

0.9 

25 

07 

6.4 

11.1 

9.6 

7.8 

6.8 

5.4 

4.2 

28 

1.1 

0.9 

0.7 

06 

0.1 

0.1 

0.1 

0.2 

1.2 

13 

12 

0.9 

0.8 

0.8 

0.5 

02 



. 


. 

0.1 

08 

0.7 

0.3 

0.3 

0.4 

05 


. 


. 

. 

- 

0.1 

01 

- 

0.3 

06 

0.7 

. 

- 

- 

- 

0.1 

0.1 

0.1 

0.3 

0.2 

0.2 

0.2 

0.2 


Source: https://www.industrydocuments.ucsf.edu/docs/pqvlOOOO 





PORTUGAL 

1984 

1965 

1986 

1987 

1988 

1989 

1990 

SG Menthol 

0.1 

0.1 

0.1 

_ 


. 

- 

Rilz King Size 

0.1 

0.1 

01 

* 

* 

- 

- 

SG Ukra Lights 

* 

- 

* 

1.1 

30 

2.2 

2.3 

Bond C.P.B. ♦ Bond Soft 

- 

- 

- 

0.3 

- 

- 

■ 

Others 

1.1 

2.1 

1.0 

02 

0.4 

0.3 

0 4 

Total 

100.0 

100.0 

100.0 

100,0 

1000 

100.0 

100.0 


‘includes Camel Soil 1984 


Advertising Media Available 


Television 

NO 

Radio 

NO 

Newspaper 

NO 

Magazine 

NO 

Coupons 

NO 

Cinema 

NO 

Bilboard 

NO 

Point ot Sale 

NO 


Question Sheet: Smoking and Health Categories 

1. Does your country have tar and nicotine ratings? 
Yes 


2. It yes, must they be printed on the pack? 

Yes. Declaration ot the smoke content per dgarelte ol condensate WNF (to the nearest mffigram) 
and nicotine (to the nearest 0.1 milgram) 

3. Must a heakh warning be printed on the pack? 

Yes 

Warning: Tobacco can damage your health. Is cause ol cancer and heart diseases. 

4. Are there other areas ol heakh concern, such as caibon monoxide, etc., which are being contemplated? 

No 

5. What is your country's definition ol "tow lar*? 

Up to 10 mg. 

6. What is your country's delink ion ol "tow nicotine"? 

Up to .8 mg. 

7. Is your country using any liscal policies such as raising taxes to limit the use ol cigarettes? 

No 


090Gt , 2C202 


Source: https://www.industrydocuments.ucsf.edu/docs/pqvlOOOO 



NORWAY _ 1979 1900 1981 1982 1983 1964 1985 1986 1987 1986 1989_1992. 


Teddy (plain) 

NA 

2.6 

2.7 

25 

2 1 

2.1 

NA 

NA 

NA 

NA 

NA 

- 

Marlboro 

NA 

66 

91 

97 

100 

10.3 

10 6 

10.2 

127 

12.5 

128 

12.8 

Pad Mali Mild 

NA 

4.2 

4.6 

4.7 

49 

4.5 

NA 

NA 

NA 

NA 

40 

- 

Dunhili 

NA 

4.1 

39 

40 

4.1 

4.1 

NA 

NA 

NA 

6.5 

60 

40 

Kent 

NA 

13 

1.3 

12 

11 

1.0 

NA 

NA 

NA 

NA 

05 

- 

Merit 

NA 

2.2 

27 

27 

2.8 

22 

NA 

NA 

NA 

33 

2.1 

2.3 

PaH Mad Extra Mild 

- 

- 

17 

20 

20 

15 

NA 

NA 

NA 

NA 

NA 

- 

Extra Mild 5 

- 

- 

09 

0.8 

07 

0.4 

NA 

NA 

NA 

NA 

NA 

- 

Barclay 

Others 

• 

- 

- 

- 

- 

3.8 

5.9 

6.9 

8.9 

6.1 

7.5 

- 

NA 

13.3 

9.3 

9.1 

7.2 

9.0 

767 

763 

74.2 

66.6 

13 

239 

Total 

NA 

100.0 

100.0 

100.0 

1000 

1000 

100.0 

100.0 

100.0 

100.0 

100.0 

100.0 


Consumption of Other Tobacco Products 


Cigars (tons) 

790 

76.0 

690 

61.0 

61.0 

68.0 

NA 

NA 

NA 

NA 

NA 

NA 

Cigarette & Pipe Tobacco (tons) 

4,335.0 

4.427.0 

4,3720 

4,066 0 

4,153.0 

4,061.0 

NA 

NA 

NA 

NA 

NA 

NA 

Chewing Tobacco 

60.0 

57.0 

650 

480 

43.0 

42.0 

NA 

NA 

NA 

NA 

NA 

NA 

Snuff 

260.0 

263.0 

269.0 

2480 

247.0 

273.0 

NA 

NA 

NA 

NA 

NA 

NA 

Smokers (% of Population) 

Men 

48.0 

46.0 

43.0 

440 

45.0 

44.0 

NA 

NA 

NA 

NA 

NA 

46.0 

Women 

400 

39.0 

38.0 

39.0 

41.0 

41.0 

NA 

NA 

NA 

NA 

NA 

54.0 

Retail Channels (% Cigarettes sold by): 

Tobacconists 

200 

20.0 

200 

20.0 

20.0 

20.0 

20.0 

20.0 

NA 

NA 

NA 

20.0 

Pood Stores 

50.0 

50.0 

50.0 

500 

50.0 

50.0 

48.0 

460 

NA 

NA 

NA 

50.0 

Other 

30.0 

300 

300 

300 

30.0 

30.0 

320 

320 

NA 

NA 

NA 

30.0 

Total 

100.0 

1000 

100.0 

1000 

100.0 

100.0 

100.0 

100.0 

NA 

NA 

NA 

100.0 


Advertising Media Available 

Advertising is banned in Norway 

Question Sheet: Smoking and Health Categories 

1) Does your country have tar and nicotine ratings? 

Yes 

2) Is there a health warning required to be printed on the pack? 

Yes 

3) Are there other areas of health concern, such as carbon monoxide, etc., which are being contemplated? 
Yes 

4) What is your country’s definition of low tar"? 

No definition 

5) What is your country’s definition of low nicotine? 

No definition 

6) Is your country using any fiscal policies such as raising taxes to limit the use of cigarettes? 

No 

7) Are there many health reports to your knowledge coming out in the next 12 to 18 months? 

No 


4S001-ZCZ0Z 


Source: https://www.industrydocuments.ucsf.edu/docs/pqvlOOOO 



PORTUGAL 

1984 

1985 

1986 


1988 

1989 

1990 

Cigarette Consumption 

Billion Units 

13.9 

139 

14.1 

14.1 

144 

14 5 

152 

Export (billion units) 

04 

0.3 

02 

03 

0.3 

0.3 

0.4 

% Filers 

84 6 

864 

877 

904 

922 

93.4 

94 6 

Per capita usage (units) 

1.365 0 

1.353.0 

1,356.0 

1,380.0 

1,375 0 

1,376 0 

1,372.0 

(15 lo7S years old) 

Size ol Cigarette (% o( Market) 

60 mm 

75 

7.6 

7.3 

6.2 

4 8 

3.7 

2.8 

65 mm 

3.1 

28 

23 

1.6 

12 

1.3 

1.1 

70 mm 

47.1 

44.9 

437 

42.8 

41.5 

425 

44.7 

60 mm 

11.8 

11 8 

12.7 

15.5 

171 

17.3 

176 

64 mm 

30.5 

32.9 

34 0 

33.9 

35.4 

35.2 

33.8 

00 mm 

- 

- 

- 

* 

- 

- 


120 mm 

- 

- 

• 

* 

- 

- 

100.0 

Total 

100.0 

100.0 

100.0 

100.0 

100.0 

100.0 

Types ol Blend (% ol market) 

Blond 

100.0 

100.0 

100.0 

100.0 

100.0 

100.0 

100.0 

Market Share by Company (% ol market) 

Tabaqueira 

988 

99.2 

99.1 

99.5 

99.0 

99.3 

990 

Philip Morris 

0.7 

0.5 

0.5 

0.3 

0.6 

0.5 

0.4 

R. J. Reynolds 

0.4 

0.3 

0.4 

0.2 

0.4 

0.2 

0.5 

Others 

0.1 

* 

* 

- 

- 

• 

0.1 

Total 

100.0 

100.0 

100.0 

100.0 

100.0 

100.0 

100.0 

Major Brands Market Share 

SG Filtro 

33 5 

33.8 

335 

33.3 

32.1 

31.2 

31.2 

SG Gig ante 

285 

30.9 

33.0 

32.9 

33.4 

34.5 

33.1 

Kentucky 

7.5 

7.7 

73 

6.2 

4.9 

3.7 

2.6 

SGVentl 

72 

6.7 

6.4 

65 

7.2 

8.9 

11.3 

Port. Suave Long Size 

66 

6.3 

6.4 

66 

6.5 

6.5 

* 62 

SG Lights 

2.6 

3.2 

4.1 

5.4 

6.2 

7.2 

7.7 

Portugues Suave 

33 

2.6 

22 

1.8 

1.7 

1.6 

15 

RIU 

27 

2.0 

15 

1.2 

0.9 

0.8 

0.7 

Delinfthros 

17 

1.3 

0.6 

0.5 

0.3 

0.4 

0.5 

Provisorios 

14 

05 

0.6 

0.8 

0.7 

0.6 

0.6 

Mariboro 

0.7 

0.4 

04 

0.3 

0.4 

0.4 

0.3 

Sintra 

0.4 

04 

0.3 

0.3 

0.3 

0.3 

0.3 

CT King Size 

0.5 

0.3 

0.4 

, 0 2 

0.4 

0.4 

0.4 

SG Gigante (emb dura) 

0.4 

0.3 

0.4 

0.2 

* 

• 

* 

RHz Lights 

0.3 

03 

0.3 

03 

0.2 

0.2 

0.2 

SG Exports 

0.6 

03 

0.2 

0.2 


* 

* 

Orfeu 

- 

0.2 

0.7 

03 

03 

0.2 

* 

Winston 

02 

0.1 

0.1 

0.1 

0.1 

0.1 

0.2 

Valmonl C. P. B+Valmont soil 

• 

0.1 

02 

0.1 

0.2 

0.1 

0.1 

Camel* 

0.2 

0.1 

0.1 

• 

0.1 

0.1 

0.3 

Gauloisas Long Size 

0 1 

0.1 

0.1 

• 

0.1 

0.1 

0.1 

Paris 

# 0.3 

0.1 

* 

- 

- 

* 

* 
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Source: https://www.industrydocuments.ucsf.edu/docs/pqvlOOOO 


PUERTO RICO 

1977 

1978 


I960 

1981 

Cigarette Consumption 






Bilion Units 

3.6 

3.6 

3.6 

3.6 

36 

Per Capita Usage (per smoking population) 
% filler 

2,900.0 

96.0 

2,700.0 

97.3 

2.7000 

97.3 

2,000.0 

98.0 

2,070.0 

NA 

Type of Blends (% of market) 






American 

100.0 

100.0 

100.0 

1000 

100.0 

Market Share by Company (% of market) 






R. J. Reynolds 

82.6 

82.6 

81.3 

82.1 

82.1 

Philip Morris 

10.0 

11.3 

133 

12.5 

127 

American Tobacco 

3.9 

2.7 

2.5 

3.3 

3.2 

Brown & Williamson 

NA 

1.7 

1.7 

2.1 

2.0 

Others 

35 

15 

12 

* 

* 

Total 

100.0 

100.0 

100.0 

100.0 

100.0 


1982 


1984 


1986 

1987 

1988 

1969 

1990 

36 

NA 

98.2 

3.5 

2,0150 

98.5 

3.5 

2,100.0 

985 

34 

2,040.0 

98.0 

3.4 

2,020.0 

98.6 

3.4 

2,064.0 

990 

2,033.0 

99.S 

32 

2,0200 

998 

30 

2,2780 

NA 


100.0 

100.0 

100.0 

100.0 

100.0 

100.0 

100.0 

1000 

1000 

62.1 

82.2 

82.3 

82.4 

82.5 

83.5 

836 

820 

766 

13.7 

13.9 

142 

13.8 

14.2 

14.1 

13.7 

14.6 

18.0 

2.1 

22 

2.0 

1.5 

1.0 

08 

0.5 

0.1 

10 

2.1 

1.7 

15 

1.4 

1.4 

1.6 

2.2 

3.3 

4 4 


- 

. 

0.9 

0.9 

• 

- 

- 

* 

100.0 

100.0 

100.0 

100.0 

100.0 

100.0 

100.0 

100.0 

100 0 


Major Brands* Market Share (% of market) 


Winston 

71.3 

71.5 

70.2 

70.9 

71.2 

Salem 

10.5 

10.4 

103 

99 

9.6 

Marlboro 

5.8 

6.6 

6.5 

5.8 

55 

Pall Mall 

3 1 

22 

2.0 

3.0 

2.9 

Merit 

1.2 

3.1 

4.6 

56 

6.1 

Kool 

NA 

1.3 

1.7 

1.0 

1.0 

BAH 

NA 

NA 

NA 

NA 

NA 

Camel 

NA 

NA 

NA 

NA 

NA 

Slhra Thins 

NA 

NA 

NA 

NA 

NA 

Vantage 

NA 

NA 

NA 

NA 

08 

Kent 

NA 

NA 

NA 

NA 

08 

Others 

8.1 

4.7 

4.5 

3.8 

2 1 

Total 

100.0 

100.0 

100.0 

100.0 

100.0 

Smokers 

Men 

63.0 

623 

62.0 

61.8 

62.0 

Women 

37.0 

37.7 

38.0 

382 

38.0 


71.9 

72.3 

73.1 

73.1 

73.1 

74.0 

74.0 

72.6 

678 

9.2 

8.7 

8.4 

85 

86 

68 

9.0 

87 

62 

6.9 

69 

7.0 

7.0 

7.3 

7.4 

74 

7.7 

82 

19 

1.9 

1.7 

1.5 

09 

0.8 

0.5 

0.1 

1.0 

6.0 

6.1 

6.1 

61 

6.1 

6.0 

6.0 

6.2 

67 

0.8 

05 

0.3 

0.1 

0.3 

02 

0.1 

0.1 

NA 

0.4 

0.5 

05 

05 

0.6 

06 

0.3 

06 

1.7 

03 

05 

03 

03 

0.3 

02 

0.1 

02 

0.2 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

1.3 

NA 

06 

0.5 

0.4 

0.3 

0.3 

0.3 

0.3 

0.3 

02 

0.7 

0.6 

0.5 

0.4 

02 

02 

NA 

1.9 

NA 

1.3 

1.5 

1.7 

22 

23 

1.5 

2.3 

0.3 

NA 

100.0 

100.0 

100.0 

100.0 

100.0 

100.0 

100.0 

100.0 

100.0 


62.0 

62.0 

620 

600 

61.0 

590 

56.0 

57 0 

NA 

380 

38.0 

380 

40.0 

39.0 

41.0 

44.0 

430 

NA 


Advertising Media Available (‘With restrictions) 


Television 

No 

fiadk> 

No 

Newspaper* 

Yes 

Magazines* 

Yes 

Coupons* 

Yes 

Point of Sate* 

Yes 

Billboards* 

Yes 

Cinema* 

Yes 
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Source: https://www.industrydocuments.ucsf.edu/docs/pqvlOOOO 


NORWAY 


1979 I960 1981 1982 1983 1984 1985 1986 1987 1968 1969 1990 


Cigarette Consumption 

Bilion Units 2.0 

Export 

Per Capita NA 

•/•Filers 75.0 

Types ol Blend (% ol market) 

Virginia 12.0 

Toasted 080 

Total 100.0 

Market Share by Company (% ol market)* 

J. L. Tiedemanns Tobaksfabrik 37.0 

BAT/BWIT 280 

Philip Morris NA 

Tobacco Export International NA 

Reynolds NA 

Conrad Langaard A/S NA 

Retlig AB NA 

*STC accounts lor majority ol remaining market share In 

Major Brands* Market Shares (% ol market) 

Prince 10 0 

Prince Mild 

Pall MaN (filter) 10.0 

Pall Mai (ptaln) 10.0 

Prince Extra Mild 

South State (plain) NA 

South State King Size (fitter) NA 

Cooly NA 

Rothmans NA 

Savoy NA 

Winston NA 

Menlo NA 

Rothmans Pall Mall NA 

Benson & Hedges NA 

Salem NA 

Craven A NA 

Camel King Size (filter) NA 

Ascot NA 

Seven Seas NA 

Camel (plain) NA 

Consulate NA 

Sout) Stale King Size (plain) NA 

Blue Master NA 

Pelteroes King Size (filter) 

Petteroes King Size Mild 

Philip Morris (filler) NA 


2.2 

2.0 

1.8 

18 

1.9 

NA 

NA 

NA 

NA 

NA 

80.0 

62.0 

84.0 

860 

87.0 

13 0 

13 0 

130 

14.0 

13 0 

870 

87.0 

87.0 

660 

87.0 

100.0 

100.0 

100.0 

100.0 

100.0 


34.0 

35.0 

35.0 

37.0 

42.0 

260 

31.0 

30.0 

28.0 

270 

130 

14.0 

140 

15.0 

15.0 

11.0 

11.0 

12 0 

12.0 

10.0 

7.0 

7.0 

7.0 

6.0 

6.0 

4.0 

4.0 

3.0 

3.0 

2.0 

NA 

NA 

NA 

NA 

1.0 

Norway. 






17.3 

18.3 

19.9 

15.5 

18.8 

. 

- 

- 

8.9 

11.5 

9.1 

8.5 

8 1 

7.5 

6.1 

8.6 

8.6 

8.1 

7.4 

5.4 

4.7 

43 

4.0 

36 

2.7 

32 

30 

28 

26 

20 

2.8 

2.7 

2.4 

24 

1.7 

27 

27 

2.7 

2.7 

2.0 

1.7 

1.4 

11 

06 

0.4 

24 

25 

2.7 

25 

17 

1.5 

1.3 

1.3 

1.5 

1.0 

1.4 

1.3 

11 

1.0 

0.6 

1.4 

1.4 

1.4 

1.4 

1.0 

2.0 

18 

1.9 

1.9 

1.7 

1.0 

0.7 

0.6 

06 

0.4 

1.0 

0.9 

0.0 

0.7 

0.7 

0.3 

0.3 

0.3 

0.7 

0.1 

0.3 

03 

0.3 

02 

0.1 

0.7 

0.7 

0.8 

0.2 

0.6 

06 

04 

0.3 

0.3 

0.3 

0.3 

0.3 

02 

0.1 

0.1 

03 

0.2 

0.1 

0.1 

0 1 

. 

1.4 

1.6 

2.0 

1.6 


04 

0.4 

0.2 

02 

04 

0.4 

0.4 

0.3 

0.3 


23 

2.6 

2.7 

2.8 

29 

2.9 

NA 

NA 

NA 

NA 

NA 

. 

NA 

NA 

NA 

NA 

940 

97.0 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

100.0 


NA 

NA 

7.8 

8.1 

7.6 

7.0 

25.6 

24 4 

24.4 

228 

199 

185 

155 

15.0 

165 

16.2 

15.0 

15.1 

NA 

NA 

NA 

NA 

NA 

* 

5.0 

4.6 

4.2 

4.0 

4.1 

30 

NA 

NA 

NA 

NA 

NA 

16.0 

NA 

NA 

NA 

NA 

NA 

- 


NA 

NA 

NA 

NA 

198 

17.0 

NA 

NA 

NA 

NA 

24.5 

23.0 

NA 

NA 

NA 

NA 

7.9 

6.0 

NA 

NA 

NA 

NA 

3.3 

3.0 

. 

- 

. 

- 

. 

50 

NA 

NA 

NA 

NA 

1.2 

* 

NA 

NA 

NA 

NA 

08 

• 

1.4 

NA 

NA 

NA 

08 

• 

NA 

NA 

NA 

NA 

0.9 

0.4 

NA 

NA 

NA 

NA 

0 1 

- 

1.7 

1.3 

1.1 

1.2 

0.7 

02 

NA 

NA 

NA 

NA 

06 

- 

NA 

NA 

NA 

NA 

0.3 

0.1 

NA 

NA 

NA 

NA 

06 

- 

22 

2.1 

2.0 

1.8 

1.7 

1.2 

NA 

NA 

NA 

NA 

0.4 

0 1 

0.5 

NA 

NA 

NA 

12 

0.6 

NA 

NA 

NA 

NA 

NA 

• 

NA 

NA 

NA 

NA 

NA 

- 

1.0 

1.2 

1.1 

NA 

04 

02 

NA 

NA 

NA 

NA 

0.1 

02 

NA 

NA 

NA 

NA 

0 1 

* 

NA 

NA 

NA 

NA 

0 1 

- 

NA 

NA 

NA 

NA 

NA 

• 

NA 

NA 

NA 

NA 

0.3 


NA 

NA 

NA 

NA 

NA 

* 




Source: https://www.industrydocuments.ucsf.edu/docs/pqvlOOOO 



ITALY ____ 

Major Brands* Market Share (% ol market) 

Domestic (Monilal) 

M. S Filter 
Islazkmali Plain 
Nazbnali Filter 
M. S. Blu Filler 
N 80 King Size Filter 
Stop King Size Fitter 
Atfa Plain 

Super Long Size Filter 
Esportazione Filter 
Udo Fitter 
Esportazione Plain 
Esportazione Longer Filler 
Super Senza Filter 
Colombo King Size Filter 
Udo Extra Mild 
Gala Filler 
Zenit 

Unda Long Size 4 
Bis 6 
Sax Plain 
President Filter 
Pack 

Tilano Filler 

Nazlonati Esp. Super Filter 
Slop Plain 
Others 
Total 

Foreign License 

Diana Fitter King Size 

Muratti Ambassador Filler 20 (PM) 

Marlboro Filter (PM) 

Mercedes Filter (PM) 

Gallant Long Size (Burrus) 

Others 

Total 

Foreign Imported 

Marlboro Filler (PM) 

Muratti Ambassador Filter (PM) 
Milde Sorte (AT) 

Kim 

Muttililter 100s 
Merit King Size Filter 
H. B. Crown Filter (BAT) 


S900l'2C802 


1976 1977 1978 1979 1980 1981 1982 1963 1984 1986 1987 1988 1969 _ 1990 


356 

370 

34 3 

31.9 

35.1 

385 

416 

62 

6.3 

68 

66 

39 

23 

22 

4 3 

35 

2.9 

2.1 

19 

1.6 

1.5 

NA 

NA 

24 

2.2 

32 

3.6 

3.4 

NA 

NA 

2.9 

2.1 

1.7 

19 

2.0 

28 

34 

1.7 

1.4 

1.2 

12 

11 

27 

23 

1.9 

1.1 

1.1 

1.1 

1.6 

2.7 

2.0 

18 

1.5 

1.4 

1.2 

12 

2.8 

18 

1.5 

1.0 

1.0 

NA 

NA 

2.1 

17 

19 

2.0 

19 

1.0 

2.1 

1.9 

1.7 

12 

VO 

1.1 

1.4 

1.3 

15 

15 

0.9 

NA 

NA 

NA 

NA 

1.3 

13 

15 

1.4 

18 

1.4 

1.0 

1.1 

09 

07 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

09 

0.6 

06 

NA 

NA 

NA 

NA 

0.7 

0.6 

NA 

NA 

NA 

NA 

NA 

0.6 

0.6 

06 

NA 

NA 

NA 

NA 

06 

NA 

NA 

1.1 

1.8 

NA 

NA 

06 

NA 

NA 

NA 

NA 

NA 

NA 

05 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

2.0 

1.2 

NA 

NA 

NA 

NA 

NA 

1.8 

12 

4.4 

36 

50 

46 

6.7 

3.0 

71.3 

70.6 

67.2 

60.4 

61.7 

62.7 

658 


33 

35 

29 

27 

26 

27 

30 

NA 

17 

24 

46 

4 4 

35 

26 

NA 

1.0 

1.5 

19 

20 

2.1 

20 

0.6 

NA 

NA 

NA 

NA 

NA 

NA 

06 

NA 

NA 

NA 

NA 

NA 

NA 

35 

0.9 

08 

1.5 

1.1 

1.1 

11 

8.0 

7.1 

76 

10.7 

10.1 

94 

8.7 


7.6 

70 

10.2 

10.0 

13.6 

12.0 

9.5 

6.5 

4.3 

2.5 

11.3 

1.3 

1.1 

11 

2.7 

16 

19 

2.0 

1.7 

1.4 

M 

NA 

NA 

14 

2.0 

23 

23 

22 

NA 

NA 

12 

1.6 

20 

3.1 

32 

NA 

NA 

0.5 

10 

1.4 

20 

23 

1.0 

09 

0.8 

NA 

NA 

NA 

NA 


43.3 

42.1 

38.9 

34.1 

34.3 

31 9 

27.6 

2.0 

18 

15 

0.8 

0.6 

03 

04 

1.5 

12 

1.0 

1.0 

0.9 

10 

10 

32 

2.7 

2.4 

18 

16 

14 

1.3 

23 

22 

2 1 

2.3 

1.9 

1.7 

15 

NA 

0.6 

0.6 

06 

05 

05 

05 

1.5 

14 

1.2 

1.3 

12 

1.0 

1.1 

1.5 

1.2 

1.0 

1.1 

10 

0.9 

10 

NA 

NA 

0.5 

0.5 

0.5 

06 

06 

1.9 

1.8 

1.7 

1.7 

1.5 

1.4 

1.3 

1.4 

12 

1.0 

11 

1.1 

10 

10 

NA 

0.4 

03 

03 

0.2 

02 

02 

NA 

09 

0 5 

05 

0.3 

02 

03 

NA 

03 

03 

03 

02 

02 

02 

10 

11 

1.1 

1.1 

10 

09 

09 

NA 

03 

03 

0.2 

0.2 

02 

02 

NA 

0.3 

0.3 

0.4 

0.3 

03 

03 

NA 

0.7 

0.3 

0.4 

04 

04 

04 

NA 

0.5 

05 

0.5 

04 

04 

04 

NA 

NA 

NA 

NA 

NA 

NA 

• 

NA 

04 

0.3 

03 

02 

02 

0.2 

NA 

02 

02 

0.2 

0 1 

0.1 

0.1 

NA 

NA 

NA 

NA 

NA 

NA 

• 

NA 

NA 

05 

NA 

NA 

NA 

- 

NA 

06 

0.6 

06 

05 

05 

0.6 

7.4 

23 

3.7 

9.9 

10.3 

108 

108 

670 

642 

606 

61.0 

592 

56 1 

51 9 


27 

27 

29 

34 

33 

38 

38 

26 

32 

29 

27 

25 

24 

2 1 

23 

NA 

27 

27 

22 

NA 

23 

NA 

02 

0.1 

NA 

0 1 

0 2 

0.1 

NA 

NA 

0.1 

NA 

0.1 



1.0 

24 

06 

09 

12 

- 


86 

85 

9.3 

97 

9.4 

64 

87 


86 

12.3 

12.5 

125 

13 5 

155 

16.1 

NA 

32 

2.9 

27 

25 

NA 

09 

NA 

06 

0.5 

04 

0.6 

03 

0.3 

2 1 

2 1 

2.0 

1.6 

16 

1.4 

14 

35 

40 

4.2 

32 

3 1 

3.7 

27 

26 

3 1 

4 5 

4 2 

62 

59 

5 6 

NA 

0.3 

03 

03 

02 

02 

0 1 


Source: https://www.industrydocuments.ucsf.edu/docs/pqvlOOOO 




JAPAN 

1979 

I960 

1981 

1982 

1983 

1984 

1985 

1986 — 

1987 

1988 

1989 

1990 

Major Brands' Market Shares {% ot market) 

Local 

Mild Seven 

326 

35.4 

36.9 

42.6 

41.9 

425 

37.7 

32 7 

29.6 

26.0 

245 

23.2 

Mild Seven Lights 

- 

- 

* 

- 

- 

- 

* 

129 

15.3 

146 

137 

13.1 

Seven Stars 

196 

188 

170 

155 

13 8 

130 

122 

114 

11.0 

104 

104 

10 4 

Caster 

- 

- 

. 

0.5 

55 

6.8 

7.7 

7.6 

8.1 

67 

44 

3.4 

Cabin 65 Mikls 

. 

. 

- 

- 

18 

5.4 

6.2 

6.7 

6.4 

56 

3.1 

1.8 

Mild Seven FK 

. 

- 

- 

* 

* 

- 

- 

• 

- 

48 

4.8 

4 2 

Hi LHe 

139 

12.5 

10.8 

9.3 

7.9 

6.9 

6 1 

57 

53 

42 

38 

3 5 

Hope (R) 

62 

6.0 

5.3 

4.9 

4 6 

4.3 

40 

3 7 

36 

34 

34 

3.2 

Echo 

59 

56 

52 

47 

4 2 

3.7 

3.4 

3.1 

2.9 

26 

2.3 

2.0 

Caster Mild 

. 



- 


- 

• 

- 

- 

23 

5.5 

68 

Hi LHe Mild 

- 



- 

- 

* 

- 

- 

03 

2.3 

1.9 

1.6 

Peace (L) 

28 

2.7 

26 

25 

2.5 

2.5 

2.5 

2.3 

2.3 

2.2 

2.2 

2.0 

Libera Mild 

. 



. 

- 

- 


- 

1.6 

1.8 

12 

0.8 

Peace Lights 

- 



- 

* 

- 

0.5 

1.4 

1.4 

1.3 

1.3 

1.3 

Wakaba 

26 

2.6 

24 

22 

2.0 

i.e 

1.6 

1.5 

1.4 

1.3 

1.1 

1.0 

Mild Seven Select 

- 



0.2 

3.1 

25 

19 

14 

1.1 

08 

0.7 

0.5 

Sometime Lights 

• 



* 

- 

- 

* 

0.3 

0.7 

0 0 

09 

1.0 

Cherry 

5.3 

4 1 

3.2 

2.5 

19 

1.5 

1.2 

10 

0.8 

0.7 

0.6 

0.5 

Cabin 65 Mild Box 




- 

- 

- 

- 

* 

* 

0.6 

3.2 

4.5 

Marlboro Lights 

- 



- 

- 

• 

• 

- 

0.4 

05 

0.3 

0.1 

Tender 

. 

0.1 

00 

1.1 

0.7 

06 

0.5 

0.4 

0.5 

0.4 

04 

0.3 

Cosmos 

. 

. 

. 

- 

* 

02 

1.2 

0.7 

0.6 

0.4 

0.3 

03 

Peace (10) 

06 

06 

0.6 

0.5 

05 

05 

0.5 

04 

0.4 

0.4 

0.4 

0.4 

Mi-Ne 

0.9 

0.9 

0.9 

0.9 

07 

0.6 

0.5 

0.5 

04 

04 

04 

03 

Cabin 65 

. 

1.1 

4 1 

5.1 

3.5 

1.5 

1 

07 

0.5 

04 

03 

03 

Mild Seven Menthol 

- 

. 

- 

- 

- 

* 

02 

07 

05 

0.4 

0.3 

03 

Shinsei 

1.1 

0.9 

08 

0.7 

0.6 

0.5 

0.5 

0.4 

0.4 

0.4 

03 

0.3 

Mini Star 

0.7 

0.6 

06 

0.5 

05 

0.5 

0.4 

0.4 

0.4 

0.3 

0.3 

0.3 

Partner 

2.5 

32 

29 

2.5 

1.5 

1.0 

o.e 

0.5 

0.4 

0.3 

02 

02 

Sometime 

0.3 

03 

03 

0.4 

0.5 

0.6 

06 

0.5 

0.4 

0.3 

0.3 

02 

Marlboro 

0.1 

0.1 

0.1 

02 

0.1 

0.1 

0.1 

0.3 

0.3 

0.3 

0.2 

0.2 

Caster Special Box 




* 





0.1 

02 

02 

02 

Cabin 100‘s Mild Box 









0.1 

0.2 

02 

0 2 

Cabin 65 Super Mild 








0.2 

* 

02 

0.8 

0.4 

Mr. Slims 

0.3 

0.3 

0.3 

0.3 

0.2 

0.2 

0.2 

0.2 

0.2 

02 

0 1 

Mild Seven Super Lights 











3.4 

4.9 

Marlboro Box 











0.3 

0.5 

Marlboro Lights Box 











0.2 

05 

Seven Stars Custom Lights Box 







* 




* 

1.3 

Cabin 65 Super Mild Box 











- 

0.7 

Select Special Lights 



- 








0.1 

0 4 

Mitd seven Special Lights Box 











* 

0.4 

Beside 







* 




* 

0.3 

With Class 

- 

• 





- 




* 

0.2 

Others 

4.6 

4.2 

32 

2.9 

2.0 

28 

8.5 

2.6 

2.4 

23 

1.9 

1.9 

Total 

100.0 

100.0 

100.0 

100.0 

100.0 

100.0 

100.0 

1000 

100.0 

100.0 

100.0 

100.0 
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Source: https://www.industrydocuments.ucsf.edu/docs/pqvlOOOO 









